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FOR IMMEDIATE RELEASE 

Wednesday, March 4, 2020 — U.S. Virgin Islands
VIRGIN ISLANDS’ CREATIVE FIRMS SCORE IN 2020 CARIBBEAN ADVERTISING FEDERATION’S AMERICAN ADVERTISING AWARDS 

The Caribbean Advertising Federation (CAF) has announced the winners of the American Advertising Awards, referred to as the ADDY Awards.

The American Advertising Awards is the advertising industry’s most comprehensive and prestigious competition recognizing creative excellence in advertising. 40 companies from the Caribbean, USA, and Canada submitted more than 600 entries created for Caribbean markets. The Caribbean competition is the largest preliminary competition in the 4th AAF District that includes Florida.
Two Virgin Islands companies were awarded in the competition. 

MLB Creative took Gold for their Frenchtown Brewing Anniversary Apparel Design, Gold for Advertising Agency Self Promotion for Direct Mail, and a Silver award for The Hills Saint John Logo Rebrand. 

MLB CEO, Terri Brown is pleased to have their work among the top wins in the region. “It is rewarding to be recognized for our branding work in the tourism sector. The brand refresh campaign for The Hills Saint John represented a major repositioning effort to attract future travelers including online presence, social media and outreach to travel writers and influencers.” 
Destination USVI / BVI Magazine, distributed on incoming airlines, won a Silver award for Magazine Design. "I am thrilled that Destination won this award in my first year as the publication's editor," said Andrea Milam, who has resided on St. John and worked in the local media sector since 2005. "I am very grateful to the magazine's owner, Chris Ralston, who was open to my efforts to showcase the USVI's special culture, foods, and people and to their design firm, Real World Creative Design, for shining the spotlight on topics like our territory's moko jumbies in a stunningly vibrant way." 
Terri Brown is the founder of the Caribbean Advertising Federation now in its 22nd year and the organization’s administrator. She explained the value of a win at this level of the competition saying, “The Caribbean had the largest showing of creative work in the 4th District of Florida and the Caribbean. Because the competition is intense, a win in the Caribbean is hard earned. Every winning entry was judged to be better than 75% of all other creative work submitted.”
Winners from the Caribbean competition will now go forward to compete with local winners from Florida AAF organizations at the District level of the competition. District winners will be announced at the upcoming AAF District 4 Annual Meeting in April. Winners from all Districts across the U.S. go on to compete for national honors. 

For Further Information Contact:

Terri Brown, Terri@mlbcreative.com or 340-774-8478
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